


THE FUTURE 
X

FROM LEFT TO RIGHT  [ Daffodil Album Art, Daffodil Logo Art, Alternate Album Art ]

The album artwork for The Future X’s “Daffodil” features a mesmerizing illustration of a radiant daffodil surrounded 
by cosmic elements, evoking themes of hope, rebirth, and transcendence.ALBUM ART



ALKA VIDA

FROM LEFT TO RIGHT  [ Pitch Deck Presentation, Social Media Advertisement, Product Flyers ]

The brand identity of the water filtration company is defined by its clean and modern aesthetic, reflecting the purity 
and efficiency of its products.BRANDING

hydrogen rich mineral moisturizing refreshing mist

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

MAGNESIUM

FAR INFARED

ANTIBACTERIAL
& PH BALANCE

a mineral that neutralizes active oxygen and 
generates hydrogen-rich water

these beads make water clusters smaller thus 
more easily absorbed by the skin, helps with 
hydration & dry skin

HOW TO USE

Simply fill the bottle with filtered water and 
spray multiple times per day to hydrate your 
skin and set makeup. The mist will highlight 
and enhance colors created by makeup. a mineral that neutralizes active oxygen and 

generates hydrogen-rich water

IMPROVING LIVES

alkavida alkavidainc

ALKA GLAMTM MINERAL SPRAY

hydrogen rich mineral moisturizing refreshing mist

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

PROTECTOR PLUS & ALKA75

This system uses the highest quality catalytic granular coal in its first stage to remove unpleasant tastes and 
odors caused by chlorine or organic chemicals. Its careful selection of media removes pesticides, turbidity, 
and chloramine as compared to carbon systems which typically do not. The second stage softens the water to 
protect your plumbing and household appliances from scale buildup. This keeps your clothes soft and colors 
bright as well as your dishes and glassware free of hard water residue.

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

available in five colors: pearl pik, pearl green, pearl white, and pearl yellow

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

ALKA BEAUTY

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

Our advanced filtration system effectively removes chlorine and various other chemicals commonly found in 
tap water, ensuring a purified water supply. Additionally, this state-of-the-art system enriches the water with 
essential minerals like calcium, magnesium, and potassium, delivering the highest quality water for optimal 
facial cleansing. Designed for convenience, the countertop system comes with a diverter valve that seamlessly 
connects to your bathroom sink, allowing for easy switching between filtered and unfiltered water. Moreover, 
the system features a direct faucet connection, providing swift access to purified water directly from the 
countertop. Its sleek and compact design ensures a seamless fit on any bathroom countertop, enhancing both 
functionality and aesthetic appeal.

revolutionize your shower experience with quality made in america

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

EXPERIENCE THE BENEFITS

Experience radiant beauty and health with Alkashower. Our 
revolutionary system rejuvenates your skin, hair, and nails, infusing 
each shower with oxygen, vitamin C, and essential minerals. Feel 
the softness and freshness of water as our high output revitalizing 
filter neutralizes odors, reduces harmful chemicals, and restores its 
natural state. Trust in our premium-grade filtration, which effectively 
reduces dirt, chlorine, THMs, and impurities using calcium sulfite 
and redox media. Enjoy hassle-free installation in minutes, 
compatible with all shower heads, thanks to Alkashower’s user-
friendly design. Unleash the power of our multi-stage filtration 
system, combining stainless steel mesh, micro-porous PP cotton, 

calcium sulfite, and redox media for optimal purification.

Upgrade your shower experience today with Alkashower, the trusted choice for those who value quality, 

effectiveness, and American craftsmanship. Embrace the beauty and health benefits that come with pure, 

revitalized water. Choose Alkashower and discover the joy of a truly transformative shower experience.

IMPROVING LIVES

alkavida alkavidainc

ALKA SHOWER

water purifier that promotes healthy living

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

ALKA PLATINUM

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

Enjoy clean, fresh, great tasting alkaline mineral water at home. This pH+ H20 is perfect for drinking, cooking and making delicious 
coffee, tea and ice. The ALKAPLATINUM is guaranteed to remove up to 99% of harmful water contaminants such as chlorine, 
VOCs, toxic fluoride, arsenic, lead, nitrates, heavy metals, and much more. Save money, time, and hassle — no need to purchase 
costly bottled water and lug it home. Enjoy the health benefits of drinking alkaline, calcium-enriched mineral drinking water. 
ALKAPLATINUM mineral cartridge adds only 100% US-made high-purity calcium carbonate to effectively raise pH in the water for 
those who desire alkaline water. Other re-mineralization RO systems will claim to add various beneficial minerals back into the water; 
however, their mineral formulations are often from unknown and non-certified sources that can lead to potential health concerns. 

perfect for restaurants, cafes and other light usage commercial applications

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

ALKA 300

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

Introducing the Alka300 system, a game-changer for health-conscious individuals who value great-tasting 
water. With its alkaline properties, high pH level, and reduced acidity, Alka300 offers numerous health 
benefits. Through its advanced 25-stage filtration process, it effectively removes harmful chemicals such as 
arsenic, chlorine, lead, hexavalent chromium, and chloramine. Say goodbye to single-use plastic bottles and 
the hassle of heavy lifting, as Alka300 saves you money, time, and energy. It not only enhances the taste of 
beverages and cooking but also meets stringent manufacturing standards and provides a large capacity of 
300 gallons of filtered water per day, ensuring a constant supply of refreshing alkaline water.

introducing the all new led shower head!

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

LED ALKA SHOWER HEAD

Add an element of 
excitement to your Alka 

Shower with the all new LED 
shower head! This self-powered LED 

showerhead is constantly changing colors to 
provide a new shower experience for the entire family! It 
is very quick and easy to install; simply unscrew your old 

showerhead and screw on your new LED showerhead! The 
LED showerhead has a chrome finish and adjustable swivel 

connector so you can point the water and lights in any 
direction. Lights have an average rating of 50,000 hours 

and change between 5 different colors!

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

hydrogen rich mineral moisturizing refreshing mist

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

ALKA CHILL

MADE IN THE USA

RECYCLED

AWARD WINNING

LIFE CHANGING

SHIPS FROM USA

HIGHLY RATED

The Alka Chill will provide you with instant access to chilled, pure, alkaline water. This unit provides you with 
energy-filled alkaline water which can improve your overall health of you and your family Both hot and cold 
water with an  ALKA75. Available in black and white. Also available in a standup or countertop version. This 
includes an Alka 75 unit. WARRANTY - AlkaChill carries a 2 year warranty from the date of installation. Please 
note: If you have any questions about the warranty, please call us for more information.

bring in your tap water for testing

25070 AVENUE TIBBITTS, VALENCIA CA 91355
661.257.1313•info@alkavidainc.com•www.alkavidainc.com

IMPROVING LIVES

alkavida alkavidainc

WHAT’S IN YOUR WATER?

Our advanced filtration system effectively removes or reduces harmful contaminants such as lead, arsenic, 

chlorine, hormones, pesticides, copper, aluminum, and microplastics. Simultaneously, it preserves essential 

minerals like calcium to promote a healthy lifestyle. With our commitment to providing safe and enriched water, 

you can trust in the purity and mineral content of our product.



EQUITY 
UNION

FROM LEFT TO RIGHT  [ Business Cards, Internal Flyer for Event, Press Release, Branding Options, Presentations, Website Graphics, Luxury Presentations, Notecards ]

Full service marketing department for 550+ agents and growing 30+ agents per month. Branding includes: Flyers, 
Postcards, Signs, Riders, Business Cards, Brochure, Social Media, and custom marketing to specific needs.REAL ESTATE
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“[fi rst] [last] recently sold our property and teaming up with [fi rst] made the whole transaction such 

a smooth process. The house was listed for less than a week and she sold our home over asking 

price. She was so professional and honest throughout the process, we couldn’t have asked for a 

better agent. Thank you [fi rst] for all your hard work, we’re looking forward to working with you 

again in the future.”

–Ani F., Seller
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CONTACT ME FOR A FREE HOME EVALUATION
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 THINKING OF SELLING?

CONTACT ME  for A FREE HOME EVALUATION

Si ium movius vilin re tem cul cullem peripiemqua se patim fue faciors ultorit; C. Habus acchui facii 

fauc teatis. Gratquos, senatru ntemente auctem nonsid mil habus cusquos audem te, suam diusum rem 

perei consum, pere ego teatia restrunum inte mentiu quem hil verem sent rentiam incerce niteri publis, 

que aucips, Catiame ignatum atum ta mo Catiorbit. Satodit, iae tabefec urore, utum inte niritiam con-

sulis, commolutum nos ete tur. Ridem te te, ocruden dicaedius, utere quam in terum demus serfi ris es 

lii ses inatus, con sulem haeterv iverus turnihil ubliu inclessis fi cae audacturnum nostis ad facte re nihi, 

orum nimures terniris. An avere condela torumus, verorus anum quam addumus, mant? Aximus publis. 

Gra morurae tastorae mei tere is pri se nontri ina rei estribus ina, vit, fi t.

Hinatrac ia? Quit, Ti. Gratari vatore perfecus endit; ne cupions ulibunte et inatus certanu licibuliam 

mo horede tus, quidium, et fur uterbis aucepon ductort antemuntis, Ti. Ti. Veris adessol ibuntiones con 

itrum patrissimus? Qui prici sena, dii iaesis sedi ipte consisu ltorum es ad pertiquem terior que nesta, 

consign onsunte ssederiptem fachus publiciem ego iti ponlocciena quonsul vilium trorum, quod con 

senderfecreo terfi cam cavehebuntem inc verei sul ut L. Si sum in Itam quonsum in silis dienam re cuppl.
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JUST LISTED

123 MAIN STREET

LOS ANGELES, CA 91423

` Bed | % Bath | ^ SqFt (apx)

Offered at *

THINKING OF SELLING? CONTACT ME FOR A FREE HOME EVALUA-

View more listings at: www.[first][last].equityunion.com
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_ SF Lot (apx)

*

JUST LISTED | 123 MAIN STREET, LOS ANGELES, CA 90210

` Bed | % Bath | ^ SqFt (apx) | Built +

Offered at *
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THINKING OF SELLING? 

CONTACT ME FOR A FREE HOME EVALUATION 

AT NO COST OR OBLIGATION
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123 MAIN STREET

LOS ANGELES, CA 90210
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Bedrooms
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Bathrooms

^ SqFt Home

Built in +

Equity Union Real Estate does not guarantee the accuracy of square footage, lot size, or other information concerning the condition or features of the property provided by the seller or obtained from public records or other sources and the buyer is advised to 

independently verify the accuracy of that information through personal inspection with appropriate licensed professionals.  This is not a solicitation if you are currently working with another broker. Office DRE 01811831

[FIRST] [LAST]

REALTOR® | DRE#: 00000000

888.888.8888

[first].[last]@equityunion.com | www.[first][last].equityunion.com

Immaculate Bel Air Modern Home with Mountain Views! Perched amongst a gorgeous mountaintop surrounded by palm trees and a verdant landscape, 

enter through a double-gated entryway to a formal foyer where natural California sunshine gleams throughout every corner of the home from the open 

skylights and floor to ceiling windows overlooking the stunning landscape. Recessed and modern pendent lighting flow from the gourmet kitchen with 

custom cabinetry, center-island and top-of-the line stainless steel appliances, to the expansive living area with wine wall, wood burning fireplace and 

fully expandable sliding glass doors to a one-of-a-kind indoor/outdoor living experience on a dramatic wrap around balcony/patio. Two master 

suites each boast their own en suite bathrooms, walk-in closets and direct access to the patio. Other amenities include a separate laundry room, 

powder room, security system and a two-car garage. Enjoy serenity, convenience and ultimate privacy when you reside in this Bel-Air Masterpiece.

Offered at *
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cavehebuntem inc verei sul ut L. Si sum in Itam quonsum in silis dienam re cuppl.

` BEDROOMS

% BATHROOMS

^ SF (APX)

_ SF LOT

*

Equity Union Real Estat
e does not gua

rantee the accu
racy of square 

footage, lot siz
e, or other info

rmation concernin
g the condition

 or features of 
the property pr

ovided by the s
eller or obtaine

d from public records 
or other source

s and the 

buyer is advise
d to independe

ntly verify the 
accuracy of tha

t information through p
ersonal inspecti

on with appropriate 
licensed profess

ionals.  This is 
not a solicitatio

n if you are cu
rrently working with another bro

ker. Offi ce DRE# 01811831

[FIRST] [LAST]

REALTOR® | DRE# 00000000

888.888.8888

[fi rst].[last]@equityunion.com

[fi rst][last].equityunion.com

[FIRST] [LAST]

888.888.8888

www.[fi rst][last].equityunion.com

REALTOR®  I  DRE#00000000

888.888.8888

[fi rst][last].equityunion.com

REALTOR® | DRE#00000000

[FIRST]
[LAST]

O P E N  H O U S E

Immaculate Bel Air Modern Home with Mountain Views! Perched amongst a gorgeous mountaintop surrounded by palm trees and a verdant landscape, enter through a double-gated 

entryway to a formal foyer where natural California sunshine gleams throughout every corner of the home from the open skylights and !oor to ceiling windows overlooking the stunning 

landscape. Recessed and modern pendent lighting !ow from the gourmet kitchen with custom cabinetry, center-island and top-of-the line stainless steel appliances, to the expansive living 

area with wine wall, wood burning "replace and fully expandable sliding glass doors to a one-of-a-kind indoor/outdoor living experience on a dramatic wrap around balcony/patio. Two 

master suites each boast their own en suite bathrooms, walk-in closets and direct access to the patio. Other amenities include a separate laundry room, powder room, security system and 

a two-car garage. Enjoy serenity, convenience and ultimate privacy when you reside in this Bel-Air Masterpiece.
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Ti. Ti. Veris adessol ibuntiones con itrum patrissimus? Qui prici sena, dii iaesis sedi ipte 

consisu ltorum es ad pertiquem terior que nesta, consign onsunte ssederiptem fachus 

publiciem ego iti ponlocciena quonsul vilium trorum, quod con senderfecreo terfi cam 

cavehebuntem inc verei sul ut L. Si sum in Itam quonsum in silis dienam re cuppl.

` BEDROOMS

% BATHROOMS

^ SF (APX)

_ SF LOT

*

888.888.8888

[first].[last]@equityunion.com

[first][last].equityunion.com

13400 Ventura Blvd, Sherman Oaks, CA 91423

[FIRST] [LAST]
REALTOR® | DRE# 00000000



mobile. 818.590.0685
office. 818.380.5100
email. ConnorFulton@kw.com
web. ConnorFulton.kw.com

KW Encino-Sherman Oaks

16820 Ventura Blvd, Encino, CA 91436

Each office is independently owned

and operated. Office DRE# 01811831
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KELLER 
WILLIAMS

FROM LEFT TO RIGHT  [ Business Cards  ]

Full service marketing department for 550+ agents and growing 30+ agents per month. Branding includes: Flyers, 
Postcards, Signs, Riders, Business Cards, Brochure, Social Media, and custom marketing to specific needs.REAL ESTATE
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Each office is independently owned and operated. DRE#: 01936133 

THINKING OF MAKING A MOVE? CALL OUR CEO | TEAM LEADER DAN STUEVE 
AT (310) 595-5875 TO SEE HOW WE CAN HELP YOU GROW YOUR BUSINESS

(310) 595-5875 | dan.stueve@kw.com

D A N  S T U E V E  |  C E O  |  T E A M  L E A D E R

KW Encino-Sherman Oaks
16820 Ventura Blvd

Harma Real Estate
13400 Ventura Blvd
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ENCHANTING, GATED HOME W/ POOL & TENNIS COURT | ENCINO HILLS!

16434 ROYAL HILLS DR ENCINO, CA 91436

This enchanting, updated, gated home is located just north of 
Mulholland Drive in the hills of Encino & surrounded by nature. 
Light and bright, the home features rich, hardwood !ooring, 
recessed lighting and ample windows throughout, which provide 
an abundance of natural light. The vast, wooden front porch 
welcomes you to the main entry leading to a stylish living room 
with center "replace, a full wall of built-in shelving & French doors 
that open to the front porch, plus sliding glass doors that lead to 
the backyard. The dining area, just off the living room, opens to a 
massive, chef’s kitchen with large, center island, dual wine fridge 
and stainless-steel appliances, including a Viking, 6-burner stove, 

pot "ller and range hood. A wall of windows off the dining area/kitchen accented by a row of 
skylights provides added natural light. Opposite the formal living room, you will "nd a gorgeous 
family room with vaulted, beamed ceilings. A sizeable closet includes a dedicated laundry area 
with tons of shelving for extra storage. One bedroom is located on the main level with French 
doors that open to the front porch. A full bathroom completes the main level. The second level 
includes a second full bathroom & 3 additional good-sized bedrooms, including the spacious 
master with walk-in closet & elegant, en-suite bath featuring dual sinks and large, glass-enclosed 
shower. The backyard area is private, immersed in nature & perfect for outdoor entertaining 
featuring a wraparound deck, sparkling pool, & pergola-covered area with tons of space for 
seating. Escape & relax in the separate, hillside bonus dwelling with !oor-to-ceiling windows 
that capture stunning, hillside views & feels like a lavish treehouse. Further beyond the bonus 
dwelling is your own, private full-sized, fully fenced-in basketball/tennis court. Further features of 
the home include electronic gate with automated callbox, newer HVAC, heating & compressors 
(2019), newly installed high-end, tankless water heater (2021), & newly plastered/tiled pool (2021). 
This home is truly a fabulous retreat with resort-style amenities!

Presented by:

Each Office is Independently Owned and Operated. If your property is listed with another Broker, this is not a solicitation. Keller Williams Realty does not guarantee the accuracy of 
square footage, lot size, or other information concerning the condition or features of the property provided by the seller or obtained from public records or other sources and the buyer is 
advised to independently verify the accuracy of that information through personal inspection with appropriate licensed professionals. Realtor®. DRE#:  00 985615 Office DRE #01811831.

STEPHANIE VITACCO | o. 818.576.1685 | stephanie@teamvitacco.com

COMMAND
CUSTOM 
TAGS
NODS - RED
SOI - ORANGE
INVESTORS - YELLOW
BUYER PROSPECTS - LIGHT GREEN
SELLER PROSPECTS - LIGHT GREEN
FARM - DARK GREEN
FARM-MET - DARK GREEN
SELLERS-MET - DARK GREEN
PAST CLIENTS - PURPLE
VENDORS - BLACK

10:00AM-11:00AM 
New Agent Round Table

Life of a Rockstar Open House Agent
w/ Aaron Shrier

10:00AM-12:00PM 
Seeds of Success

Farm Your Sphere Part 2
Hosted by Dan Stueve

MUST BE ENROLLED IN CLASS
ENCINO TRAINING ROOM & ON ZOOM

10:00AM-4:00PM 
Headshot Day

w/ Billy Rhodes
By Appointment Only

SHERMAN OAKS

10:00AM-11:00AM 
TEAM MEETING

Hosted by Dan Stueve

IN PERSON [ENCINO] & ON ZOOM

10:00AM-11:00AM 
Fundamentals of Lending

w/ Artin Babayan & Brett Hertz
PrimeLending

10:00AM-11:30AM 
Disclosures

w/ Demetra Kalivas

10:00AM-11:00AM 
Lending Simplified

w/ Arman Isakhanian - PrimeLending

10:00AM-11:00AM 
1031 Tax Exchange

w/ Phil Atwan

IN PERSON [ENCINO] & ON ZOOM

10:00AM-11:00AM 
Group Orientation

w/ Sarineh—Lawyers Title

10:00AM-11:00AM 
Onboarding Orientation

w/ Chris Pow
SHERMAN OAKS & ON ZOOM

10:00AM-11:00AM 
Title Tuesday

w/ Mark and Sarineh—Lawyers Title

10:00AM-11:00PM  
Coaching by Harma
w/Harma Hartouni

Sherman Oaks Office

VALENTINE’S DAY

PRESIDENT’S DAY

FAMILY REUNION | Feb 19-22 FAMILY REUNION | Feb 19-22ALL ZOOM MEETINGS
ID: 832 160 7800

PASSCODE: 
16820

FEBRUARY 2022
MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY

 Heather Schmitt
 Armine Ghevian
 Brittany Richards
 Adelya Laguna
 Ilithya Parra
 Ryan Slater
 Nick Yagulyan
 Stephanie Novak
 Karen Strauss
 Montana Alexander
 Cole Mitchell
 Sharon Wheeler
 Aryan Rabizadeh
 Christina Pambakian
 Jacob Letson
 Hilary Silvia
 Sarah Hayes
 Perry Estrada
 Magdalena Kosik
 Gitta Van Bennekom
 Heather Farquhar
 Nia Moore

2/1
2/1
2/1
2/1
2/2
2/2
2/2
2/3
2/3
2/4
2/5
2/5
2/6
2/6
2/7
2/7
2/7
2/8
2/9
2/9
2/11
2/11

1110987

4321

1817161514

2524232221

28
ALL OF OUR CLASSES 

ARE RECORDED!

Subscribe to our YouTube channel 
for training videos at

YOUTUBE.COM/KWESO

16820 Ventura Blvd, Encino, CA 91436
13400 Ventura Blvd, Sherman Oaks, CA 91423

Operating Principal, Harma Hartouni 818.380.5100
CEO | Team Leader, Dan Stueve 310.595.5875

ALL CLASSES HAVE THE OPTION TO BE IN PERSON (ENCINO TRAINING ROOM) & ON ZOOM

2/12
2/13
2/13
2/13
2/14
2/14
2/16
2/18
2/19
2/21
2/21
2/21
2/22
2/25
2/25
2/25
2/25
2/25
2/26
2/26
2/27
2/28

 Wlehyonneh Toles
 Meghan Nyback
 Alexander Raymond
 Peter Hong
 Sarah Jane Vidana
 Edgar Aslanyan
 Michael Enriquez
 Paul Chong
 Shahla Kamrani
 Felix Santos
 Marilyn Bennett
 Mario Fard
 Tracey Feder
 Milan Ashley
 Christian Carrasco
 Nyrie Sarkissian
 Joanna Moss
 Hanna Massachi
 George Ball
 Paris Asadian
 James Manley
 Diana Lalezar

facebook.com/Encino-Sherman Oaks @kwencinoshermanoaks youtube.com/kweso

1031 TAX 
EXCHANGE

w/ Phil Atwan

FEBRUARY 23
10AM-11AM

IN PERSON & ON ZOOM
[ENCINO TRAINING ROOM]



MOVEMENT
LIFESTYLE

FROM LEFT TO RIGHT  [ Flyers, advertisements, etc sent across all social media platforms ]

Various promotion for mL social media platforms.PROMOTION MOVEMENT
LIFESTYLE



MOVEMENT
LIFESTYLE

FROM LEFT TO RIGHT  [ Mockup, Layouts from each page in book ]

Yearbook style memories from ten years of mL BOOK DESIGN MOVEMENT
LIFESTYLE



FROM LEFT TO RIGHT  [ Hand-Made Logo Stamp, To-Go Menu Program, Sticker, T-Shirt, Poster ]

mL toGO is a live show showcasing top choreographers and dancers. LIVE SHOW MOVEMENT 
LIFESTYLE

C E N T E R  T H E A T R E ,  L O N G  B E A C H  C O N V E N T I O N  C E N T E R

3 0 0  E  O C E A N  A V E  L O N G  B E A C H ,  C A  9 0 8 0 2

M O V E M E N T  L I F E S T Y L E  

P R E S E N T S

M O V E M E N T  L I F E S T Y L E  

P R E S E N T S

D A N C E  +  F R I E N D S  +  F U N



FROM LEFT TO RIGHT  [ Snapback Hats, Limited Edition Japan, TwoUpThreeDown Shirt, mLattitude Crew & Shirt ]

Merchandise for mL sold throughout their company to include theTour, theCompany, mLtoGO, & theStudio.MERCHANDISE MOVEMENT
LIFESTYLE



Cardio Barre Studio City, 12530 Riverside Dr. Studio City, CA 91607 818-761-4525

FITNESS MADE 
BEAUTIFUL

MON TUE WED THU FRI SAT SUN

Cardio Barre is not just the fitness- flavor- of- the- month, but rather a cutting edge, body-burning, 
stretching and strengthening system that will change the way you view working out, while shaping 
you into your image of bodily perfection.

For more information on classes, studios and licensing

HOLLYWOOD’S PREMIERE BARRE WORKOUT

CB ADV

CB BEG

CB BEG

FLOOR 
BARRE

FLOOR
BARRE

*BARRE 
35 ADV

FLOOR 
BARRE

BARRE 
35 ADV

*FLOOR 
BARRE

*BARRE 
35 ADV

*FLEX
PASS

*FLOOR 
BARRE

*FLOOR
BARRE

FLOOR 
BARRE

FLOOR 
BARRE

*FLOOR 
BARRE

*CB BEG

CB ADV

*CB BEG

CB BEG

CB BEG

CB ADV

*CB BEG

CB ADV

CB BEG

*CB BEG

*CB ADV

CB BEG

CB ADV

CB BEG

CB BEG

CB ADV

CB BEG

CB BEG

CB ADV

*CB BEG

*CB ADV

CB BEG

www.cardiobarre.com

8:30am

9:30am

10:30am

4:45pm

5:30pm

6:30pm

7:30pm

FROM LEFT TO RIGHT  [ Schedule Postcard, Barre Poster, Class Poster, Merchandise, Tank Tops, Bags, DVDs ]

Branding across print, digital, and merchandise for Cardio Barre.BRANDING CARDIO 
BARRE



FROM LEFT TO RIGHT  [ Poster for Sherman Oaks, Postcard for Sherman Oaks ]

Internal promotion for celebrating the holidays within the mall and on the Hive. PROMOTION LUSH 
COSMETICS



FROM LEFT TO RIGHT  [ Selected Postcard for print, additional options sent to manager for approval ]

Internal promotion for celebrating the holidays within the Fashion Square mall.PROMOTION LUSH 
COSMETICS



FROM TOP TO BOTTOM  [ Facebook Banner, Instagram Content ]

The social media campaigns reflect the branding and style of each instructor and their class. Created some 
alternate banners for the company to display on Facebook.SOCIAL MEDIA AURA YOGA



FROM LEFT TO RIGHT  [ Facebook Banner, Instagram Content ]

The social media campaigns reflect the branding and style of each theme ride for Aura Cycle. Created some 
alternate banners for the company to display on Facebook.SOCIAL MEDIA AURA CYCLE



FROM TOP TO BOTTOM  [ Yoga March 2014, Cycle April 2014 ]

Ad Campaign for Aura Yoga & Aura Cycle studios. Published in LA Magazine. MAGAZINE LAYOUT AURA YOGA
AURA CYCLE



FROM LEFT TO RIGHT  [ Social Media Ads ]

Printed products ranging from business cards to banners are created to reflect the branding of the company. PRINT DESIGN AURA FITNESS

3 free classes

8608 w sunset blvd  www.aurapulse.com  323.570.0570

free parking

2 weeks free

8608 w sunset blvd  www.aurapulse.com  323.570.0570

[free parking]

3 complimentary classes

8231 w 3rd st  www.aurapulse.com  323.570.0570

[free parking]
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Trent David
Cycle Trainer
trent@trentdavidfitness.com
310.720.7653

323.570.0570
www.aurapulse.com

AuraYoga
8608 #A W Sunset Blvd.
West Hollywood, CA 90069

AuraCycle
8231 W 3rd Street

Los Angeles, CA 90048



FROM LEFT TO RIGHT  [ Poster, Alternate Poster, Poster Details ]

POSTER CAMPAIGN THE HUMANE SOCIETY
Spay and Neuter is a project concept bringing awareness on The Humane Society overpopulation of animals. The purpose of this assignment was 
to create a visually appealing poster that would promote a campaign run by The Humane Society. Posters and advertisements were created to bring 
awareness to action of the overpopulation problem and to promote pet adoption.



FROM LEFT TO RIGHT  [ Poster, Poster Display ]

These type posters were created using only a single typeface. The purpose of this assignment was to create a series of posters that represents different type classifi-
cation. Using only a single typeface to design each poster, a few letters with similar characteristics were chosen to represent each type. The use of hierarchy, kerning, 
leading and dynamic arrangements were used to display full character set, information about the type, and the specific type classification.

TYPOGRAPHY POSTERS BODONI, FUTURA, GARAMOUND
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TYPE CLASSIFICATION

Lineale Geometric
In the early 20th century, circles, squares and 
triangles became the symbols of the new industrial 
society. Design movements like de Stijl and Construc-
tivism along with the philosophy of the Bauhaus laid 
the groundwork for the development of geometric 
typefaces. These typefaces were the manifestation of 
a new design attitude.
These faces have very low contrast (most have 
almost none) and are constructed of purely geometric 
shapes without reference to pen-drawn forms. Most 
Lineale Geometric faces have a single-story lower-
case a and for this reason, they do not make very 
legible text faces.

TYPEFACE

Futura
ABCDEFGHIJKLM

NOPQRSTUVWXYZ
abcdefghi jk lmnopqrs tuvwxyz

0123456789

VOX CLASSIFICATION

Humanist
Garalde

Transitional
Didone

Slab Serif
Lineale Grotesque

Lineale Neo-Grotesque
Lineale Geometric

Lineale Humanist
Glyphic

Script

TYPE CLASSIFICATION

Didone
The second type category is named for the French typographer Claude 
Garamond (1480-1561). The faces in this category are all inspired by the 
letterforms of this master typographer. Five hundred years later, many of 
the most popular text faces today are from this category.
These are faces that are similar to Humanist faces but they have moved one 
step away from the pen-drawn qualities of those faces. Unlike Humanist fac-
es, these faces have a horizontal bar on the e and greater contrast between 
their thicks and thins. Their axis is only slightly sloped.
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FROM LEFT TO RIGHT  [ The Fifth Element Poster, Dark Shadows Poster, Finding Nemo Poster, Close-ups of Finding Nemo & Dark Shadows ]

This is a minimalist approach to redesign movie posters that have been previously released. The purpose of the assignment was to create a poster that represented 
the movie focusing on the type treatment. Typographic hierarchy is presented through the use of different typeface, weight, size, convention, and color by emphasiz-
ing certain elements and subordinating others. All illustrations were made in Illustrator.

MOVIE POSTER DESIGN THE FIFTH ELEMENT, DARK SHADOWS, FINDING NEMO

BRUCE WILLIS MILLA JOVOVICH



FROM LEFT TO RIGHT  [ Image Manipulation Process, Poster ]

This is a fresh new approach to showcase a Nike Dunk shoe campaign. The shoe was hand painted in Photoshop as well 
as manipulating water images to create a visually stunning campaign poster. The use of Photoshop and Illustrator were used 
to create this advertisement.

ADVERTISEMENT NIKE



FROM LEFT TO RIGHT  [ Poster, Alternate Poster, Poster Details ]

Earthings is a documentary about humanity’s use of animals as pets, food, clothing, entertainment, and for 
scientific research. This assignment was to create a poster that would intrigue someone and not spoil details to 
the graphic documentary. 

CONCEPT DESIGN EARTHLINGS

EARTHLINGS
only 3% of DNA seperates humans from animals

NATION EARTH PRESENTS

EARTHLINGS NARRATED BY JOAQUIN PHOENIX MUSIC BY MOBY
MUSIC SUPERVISOR LIBRA MAX EDITED BY SHAUN MONSON CO-PRODUCER PERSIA WHITE

ASSOCIATE PRODUCERS SEAN AMATO, DAVID AMATO, JEFFREY SINCLAIR & LINDA SPARLING
EXECUTIVE PRODUCERS NICOLE VISRAM, BRETT HARRELSON, LIBRA MAX & ROB D. WALKER

EXECUTIVE PRODUCERS SHAUN MONSON & BABAK CYRUS RAZI WRITTN, PRODUCED & DIRECTED BY SHAUN MONSON

WWW.I SAW EARTHLINGS.COM         WWW.NATIONEARTH.COM

NATION EARTH PRESENTS

EARTHLINGS NARRATED BY JOAQUIN PHOENIX MUSIC BY MOBY
MUSIC SUPERVISOR LIBRA MAX EDITED BY SHAUN MONSON CO-PRODUCER PERSIA WHITE

ASSOCIATE PRODUCERS SEAN AMATO, DAVID AMATO, JEFFREY SINCLAIR & LINDA SPARLING
EXECUTIVE PRODUCERS NICOLE VISRAM, BRETT HARRELSON, LIBRA MAX & ROB D. WALKER

EXECUTIVE PRODUCERS SHAUN MONSON & BABAK CYRUS RAZI WRITTN, PRODUCED & DIRECTED BY SHAUN MONSON

WWW.I SAW EARTHLINGS.COM         WWW.NATIONEARTH.COM

EARTHLINGS
we are all inhabitants of earth

NATION EARTH PRESENTS

EARTHLINGS NARRATED BY JOAQUIN PHOENIX MUSIC BY MOBY
MUSIC SUPERVISOR LIBRA MAX EDITED BY SHAUN MONSON CO-PRODUCER PERSIA WHITE

ASSOCIATE PRODUCERS SEAN AMATO, DAVID AMATO, JEFFREY SINCLAIR & LINDA SPARLING
EXECUTIVE PRODUCERS NICOLE VISRAM, BRETT HARRELSON, LIBRA MAX & ROB D. WALKER

EXECUTIVE PRODUCERS SHAUN MONSON & BABAK CYRUS RAZI WRITTN, PRODUCED & DIRECTED BY SHAUN MONSON

WWW.I SAW EARTHLINGS.COM         WWW.NATIONEARTH.COM

EARTHLINGS



PROJECT CONCEPT ( RED )

FROM LEFT TO RIGHT  [ Poster, Alternate Poser, Poster Detail ]

(RED) is a project concept bringing awareness on your HIV status. The purpose of this assignment was to 
create a visually appealing poster that would promote action to know your HIV status and safe sex. Posters and 
advertisements were created for a LGBT community. 



MAGAZINE SPREAD GQ MAGAZINE

circles into the edge of the hotel room bed, 
and the blankets come untucked.
The group erupts with laughter, and she 
chides The-Dream: “You need to write me 
that shit. No pop shit. None of that lovey-
dovey shit.... It’s gotta be tweet, retweet, 
trending topic!”
WE all head out to a club in the meatpacking 
district, Griffin. But by the time we get there, 
Rihanna’s mood has noticeably shifted. She’s 
detached, rocking hypnotically, slow-danc-
ing solo. Then the DJs shout out names of 
the stars there that night: Chris Rock, Dave 
Chappelle, Rihanna, and Chris Brown.
The last name reverberates over a clamor-
ous 2 Chainz track. The crowd does a double 
take, like Chris Brown? Here we go!
In 2009 her former boyfriend beat her up so 
bad she had to go to the hospital. During an 
emotional interview with Oprah this summer, 
she said Chris needed help at the time. The 
singer’s still on probation for bashing her. 
(She agreed to ease the restraining order in 
2011.)
Then there was the brawl back in June in-
volving Brown and rapper Drake, whom she 
was maybe dating for a bit, at a Manhattan 
club. Reportedly, Brown had sent the rapper 
champagne, and Drake returned the gift with 
a note saying, “I’m fucking the love of your 
life.” Next thing you knew, the place turned 
into the Greeks versus the Trojans, with her 
as Helen of Troy. I’d asked her about it at din-
ner. Her tone turned impenetrable, lawyerly: 
“There’s no proof of that being for my love. 
That’s my answer to that question.” Then she 
immediately turned it back on me:
“You ever have bitches fight over you?”
Anyway, it can’t be a coincidence, she and 
Brown being here together. By the morn-
ing, the tabloid story of their encounter—the 
woman who drives men crazy, going back to 
a man the world thinks is at least a little bit 
nuts—will be everywhere. But here’s what I 
witness:
Chris Brown brashly stands on top of his 
bench in the neighboring booth. He and Ri-
hanna start tossing flirtatious glances like kids 
passing notes in middle-school math class. 
The smirks and the playfulness continue un-
til they’re dancing with each other from afar. 
Then, out of mock frustration, Brown climbs 
over the top of the booth. A mischievous tin-
gle of controversy vibrates through the club.
There, in the middle of all the craziness: Ri-
hanna stares straight at me and passes me a 
spliff. She turns her green-hazel Bambi gaze 
back to Brown and begins to sway those fa-
mous hips from side to side. It’s 2 a.m. She 
looks like she’s just getting started.
“This is some movie shit, ladies and gentle-
men!” the DJ bellows. “We see you, Chris and 
Rihanna!”
Jay Bulger is a writer based in New York and 
the director of Beware of Mr. Baker.
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THE COVER

FashionDepartments

170

The New Power Suit
Breakout actor Nicholas Hoult 
dons the crisp suits that’ll get 
him the corner office (or biggest 
trailer)

176

Nothin’ But Knit
The quickest way to energize 
your wardrobe? A lively knit tie
178

The No-Strings Theory
As The Big Bang Theory star 
Jim Parsons reveals, lacless 
loafers work with jeans, double-
breasted suits, and everything 
in between

72

Letter from the Editor
74
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77
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111
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208

Parting Shot
IKEA’s easy-to-assemble 
sex positions

156
The Perfect Night Out:
The 12 Most Outstanding 
Restaurants of 2013
A L A N  R I C H M A N  eats his way across 
the U.S. and finds a new level of near-
flawless dining

164
The New and Improved 
Leading Man
Where’d they all go? M A R K  H A R R I S 
on the making of a male movie star 
in 2013

184
No More Shirtless Selfies: GQ’s 
Guide to Dating Online
It’s finally acceptable to find a girl-
friend (or at least a one-night stand) 
on the Internet. Here are the new 
rules, featuring the bachelors from 
Workaholics

Unapologetic is the seventh studio album by 
Barbadian recording artist Rihanna, released 
on November 19, 2012, by Def Jam Recordings.

Unapologetic is the seventh studio album by 
Barbadian recording artist Rihanna, released 
on November 19, 2012, by Def Jam Recordings.

EDITOR-IN-CHIEF

Jim Nelson
DEPUTY EDITOR

Michael Halney
CREATIVE DIRECTOR

MANAGING EDITOR
DIRECTOR OF EDITORIAL 

Devin Friedman
ARTICLES EDITOR 

DESIGN DIRECTOR
Fred Woodward

Jim Moore
Ken Gawrych

SENIOR ARTICLES EDITOR
Brendan Vaughan

Devin Gordon

was committing slavery. “
There’s a group of goons conspiring in the res-
taurant’s private back room, and Rihanna blows 
them a kiss. Her publicist and assistant take a 
table nearby. She sits across from me with the 
posture of a boarding-school equestrian.
I bring up her body art, and she jokes about al-
most getting inked on her face the night before. 
“The tattoo artist said nope, I’m not gonna do it,” 
she says, “because if you’re looking at your face, 
it’s right there staring at you.” Before the entrées 
arrive, she’s interviewing the interviewer. I’m get-
ting into my recent breakup, the empty space in 
my closet, and she’s saying, very bro-like, “Life 
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You need 
to write me 
that shit. 
No pop shit.”

can be such a dick sometimes, right?”
She sometimes gets grouped with theatrical pop 
stars like Katy Perry, Lady Gaga, and Nicki Minaj. 
But those are one-woman masquerade balls, 
their real selves hidden behind the next costume 
change. Rihanna, on the other hand, comes off 
as wild, weird, unfiltered, a little unhinged, which 
just makes everyone else go all unhinged. On-
stage, she’ll tap out the beat on her pussy and 
croon lyrics like Suck my cockiness, lick my per-
suasion. Online, she’ll tweet a chicken-soup Bi-
ble passage to her 26 million followers and then 

spark that fire. I want it to be real, authentic, and 
raw.” In a song like “We Found Love,” her big-
gest hit ever, Rihanna combines Lee “Scratch” 
Perry’s lo-fi intonations with dark, almost dys-
topian lyrics and somehow produces a catchy 
dance tune. The effect is uncanny, that eeriness 
to her voice; the hair on the back of your neck 
stands up, but your body starts moving.
Now she starts riffing on The-Dream’s song 
“Foreplay,” half-whispering, half-droning: Bitch, 
fuck the foreplay, I want it now. We’re talking 
straight sex. It’s going down! Her ass gyrates 

an Instagram shot of a stripper’s head between 
her thighs. And there’s her tabloid-epic personal 
life (we’ll get to that). She once said she wants 
to be “the black Madonna.” But there’s none of 
the Material Girl’s self-conscious Catholic angst 
here.
“That comes from my culture,” she says with her 
Bajan steel-drum accent. “That’s just the way it’s 
always been, and I think that for people, espe-
cially in America, they make it like the forbidden 
fruit, but that only makes kids more curious.” 
When Rihanna was starting out, after being dis-
covered by a vacationing music producer in Bar-
bados, she didn’t realize she was doing anything 
other than what she had grown up doing in the 
dance halls. “I was a lot more naive about the 
way I moved and the way I was being perceived. 
The more you hear people talk about ‘Oh, you’re 
a sex symbol,’ it just makes you think, ‘Why are 
you saying that?’ And I figured it out.”
I ask what turns her on, because I know she’ll 
answer. “I like to feel like a woman,” she says. “I 
have to be in control in every other aspect of my 
life, so I feel like in a relationship, like I wanted to 
be able to take a step back and have somebody 
else take the lead.” Do you ever switch things up? 
I ask. “I could absolutely be dominant,” she an-
swers. “But, in general, I’d rather... How do I say 
this in like a...non-X-rated version?” Right. Last-
ly, any boundaries I should know about? “Love 
makes you go places you probably wouldn’t ever 
go, had it not been for love. But I think everybody 
still has their limits.”
Her producer, The-Dream, comes in, wearing 
gold diamond-studded Jesus doubloons that 
hang down to his belt, a Rolex on each wrist. 
A former drum-line player, he wrote Beyoncé’s 
“Single Ladies” and Rihanna’s megahit “Umbrel-
la.” She harmonizes various samples: Ozzy Os-
bourne’s “Crazy Train,” Van Morrison’s “Gloria,” 
a little Patti Smith. She’s infectious. The-Dream 
beat-boxes, pounding his fist against the door.
“I want to make music that’s hopeful, uplifting. 
Nothing corny or supersentimental,” she told me. 
“I just want it to have the feeling that brings you 
out of whatever you’re going through. I want it to 

“
“

I want it to spark that fire. 
I want it to be real,  
authentic, and raw.

At nine fifteen, Rihanna’s black Escalade 
pulls up in front of Emilio’s Ballato, Andy 
Warhol’s Nolita Italian restaurant of choice, 

a circus in tow. Her army of bodyguards surveys 
the scene. Then one of Rihanna’s long legs hits 
the pavement and it’s madness. There are pa-
parazzi everywhere, all at once, perching on bi-
cycles and European motorbikes, firing out of 
Mercedes-Benz windows and SUV sunroofs, 
pushing in on every square foot of sidewalk. The 
cameras strobe around her like a Ferris wheel.
Rihanna glides through the melee and into the 
foyer, where her signed photograph hangs. She’s 
sporting skintight black jeans, black shades, a 
black cutoff designer sweatshirt with oversize 
gold letters. (ORIGINAL, it says.) With her dahl-
ia-shade lips, big anime eyes, and slow-motion 
strut, she looks like some neo-noir femme fatale 
en route to her next hit.
“That was intense,” I stammer, emerging from 
the whiteout of flashes and the theatrics of Ri-
hanna arrives at dinner.
“I guess you’re used to it by now. But my heart 
kind of...”
“You’re never used to it,” she says. “It’s chaos.”
Robyn Rihanna Fenty rides swells of chaos and 
controversy and celebrity with the nerve and 
control of a champion big-wave surfer. When we 
meet in October, she’s on the verge of releasing 
Unapologetic, her seventh studio album in seven 
years. (The last six have sold more than a mil-
lion copies each.) She’s been named the most 
downloaded artist ever, the most popular star 
on Facebook, the sexiest woman alive; she’s 
reached nearly 3 billion views on YouTube; she’s 
Rihanna Inc., a multimillion-dollar enterprise. 
She’s 24. “Sometimes a person looks at me and 
sees dollars. They see numbers and they see a 
product, “ she says. “I look at me and see art. If 
I didn’t like what I was doing, then I would say I 

“

OBSESSION
RIHANNA:

In 2012, men straight lost their minds over this woman—Chris 
Brown’s crazy neck tattoo, Brown and Drake’s nightclub riot. She 
drove the rest of us wild, too. And that was all before Rihanna 
dropped the sexiest, most outrageous album of the year.

BY JAY BULGER

A N N I E  L E I B O V I T Z

OBSESSION OF THE YEAR

FROM LEFT TO RIGHT  [ Cover, Table of Contents, Five Page Feature Spread ]

GQ is a magazine that features pop cultures, fashion, celebrities, and current affairs. The purpose of the assignment was to create a magazine spread of a featured article while 
keeping similar aesthetics of GQ. The use of the color red is prominent throughout the entire magazine as this is GQ’s signature color. Typographic hierarchy is presented through the 
use of different typeface, weight, size, convention, and color by emphasizing certain elements and subordinating others. All photographs in this spread do not belong to me.



FROM LEFT TO RIGHT  [ Logo Options, Poster, Alternate Poster ]

The Factory is a concept for a professional dance studio. The purpose of this assignment was to create a brand from an existing company. 
The use of logo design, composition, & poster designs establish a cliental base and potential growth of company.BRANDING THE FACTORY

THEFACTORY



FROM LEFT TO RIGHT  [ App Icon, iOS App, Web Site ]

The purpose of this assignment was to create an interactive application and website that would be user 
friendly. This application allows users to upload video content from class and share to appropriate social media 
websites, register and check up to date schedule, & learn about the studio and the instructors.

INTERACTIVE MEDIA / WEB THE FACTORY



FROM LEFT TO RIGHT  [ Logo, Poster, Alternate Poster, Bus Sign Poster Mock Up ]

Dead End Street is a horror based concept design focusing on type treatments, image manipulation, and 
emotional appeal of the design. The purpose of this assignment was to take a designated movie title and create 
movie posters that reflect a concept. 

CONCEPT DESIGN DEAD END STREET

FEAR YOUR SECRET



FROM LEFT TO RIGHT  [ Logo, Poster, Alternate Poster, Bus Sign Mock Up ]

The Doll Squad is an action spy based concept design focusing on type treatments, image manipulation, and emotional appeal 
of the design. The purpose of this assignment was to take a designated movie title and create movie posters that reflect a 
concept. All Photographs are not mine.

CONCEPT DESIGN THE DOLL SQUAD

armed and ready for love



FROM LEFT TO RIGHT  [ Poster, Alternate Poster, Poster Mock Up ]

This Absolut Vodka campaign is made for a Limited Edition numbered bottle titled, Unique. Proposed multiple 
designs varying techniques using image manipulation and illustrations.AD CAMPAIGN ABSOLUT VODKA



FROM LEFT TO RIGHT  [ Series of Posters ]

The purpose of this assignment was to create a series of posters that represents Jamba Juice. The use of hierarchy, kerning, leading and dynamic 
arrangements were used to display multiple character sets, and vivid imagery showcase a fresh new look.POSTER SERIES JAMBA JUICE



WHY 
JAMBA 
JUICE?

Back in 1990, we got started with a blender 

full of fruit and a passion full of fruit and a 

passion for making people happy.

And from this pure and simple beginning, 

our commitment to your health and 

happiness continues to fuel us.

No trans-fat.

No high fructose corn syrup.

No artificial preservatives.

No Artificial flavors...

(what is artificial flavor anyway?)

we keep it real.
pure and simple.

STRAWBERRIES WILD
strawberries • bananas •  apple-straw-

berry juice •  frozen yogurt
2.5 fruit servings

BANANA BERRY
bananas •  blueberries • 

apple-strawberry juice • 

raspberry sherbet •  frozen yogurt
2.5 fruit servings

PEACH PLEASURE
peaches •  bananas •  peach juice •  orange 

sherbet 
2.5 fruit servings

ORANGE-A-PEEL
orange juice •  strawberries • 

bananas •  frozen yogurt
2.5 fruit servings

RAZZMATAZZ
mixed berry juice • 

strawberries • bananas • orange sherbet
2.5 fruit servings

POMEGRANATE 
PICK-ME-UP

pomegranate juice • mixed berry juice • 
strawberries • blueberries • raspberry 

sherbet
2.5 fruit servings

MANGO-A-GO-GO
mangos passionfruit-mango juice pineapple 

sherbet
2.5 fruit servings

CARIBBEAN PASSION
passionfruit-mango juice strawberries 

peaches orange sherbet
2.5 fruit servings

ALOHA PINEAPPLE
pineapple juice pineapple sherbet straw-

berries yogurt bananas
2.5 fruit servings

STRAWBERRY SURF RIDER
strawberries peaches lemonade lime 

sherbet
2.5 fruit servings

BERRY FULFILLING
strawberries • raspberries • blueber-
ries • mixed berry juice • lower calorie 

dairy base (contains Splenda)
1.5 fruit servings

STRAWBERRY NIRVANNA
strawberries • bannas • apple-straw-
berry juice • lower calorie dairy base 

(contains Splenda)
1.5 fruit servings

MANGO MANTRA
mangos • peaches • orange juice • lower 
calorie dairy base (contains Splenda)

1.5 fruit servings

APPLE ‘N GREENS
apple-strawberry juice • green veggie 
juice • peaches • mangos • bananas • 

spirulina
3.0 fruit & veggie servings

BERRY upBEET
strawberries • blueberries • mixed 

berry juice • red veggie juice • mangos
3.0 fruit & veggie servings

ORANGE CARROT KARMA
fresh carrot juice • orange juice • 

bananas • mangos
3.0 fruit & veggie servings

ACAI SUPER-ANTIOXIDANT
acai juice • blueberries • strawberries • 
soymilk • raspberry sherbet • Antioxidant 

Power boost
2.0 fruit servings

THE COLDBUSTER
orange juice • peaches • bananas • orange 
sherbet • Immunity and Antioxidant Power 

boosts
2.5 fruit servings

PROTEIN BERRY WORKOUT
strawberries • bannas • soymilk • Soy or 

Whey Protein boost
1.5 fruit servings

Classic Smoothies
whole fruits and juices 

blended with nonfat frozen 
yogurt and sherbet

Specialty Smoothies
ALL FRUIT

just fruit and juice
JAMBA LIGHT
1 / 3  fewer calories

STRAWBERRY WHIRL
strawberries • bananas •  apple-straw-

berry juice
3.5 fruit servings

FIVE FRUIT FRENZY
blueberries • strawberries • bannas • 
peaches • mangos • mixed berry juice • 

peach juice
3.5 fruit servings

PEACH PERFECTION
peaches •  mangos •  strawberries •  peach 

juice • apple-strawberry juice 
3.5 fruit servings

FRUIT & VEGGIE
at least three full 

servings of fruits and 
vegetables

PRE-BOOSTED
smoothies blended 
with a purpose

Want Jamba 
Juice at home?

try our new
Fruit With a Boost

made with all fresh fruit and juices!

FROM LEFT TO RIGHT  [ Menu Design, Mock Up ]

This is a menu design for Jamba Juice. The purpose of this assignment was to re-design their menu in a fresh 
new approach. The use of hierarchy, kerning, leading and dynamic arrangements were used to display multiple 
character sets, and vivid imagery showcase a new look for an already established company.

MENU DESIGN JAMBA JUICE



PROPRIETARY & CONFIDENTIAL: This proposal and any logo options or variations and ideas are confidential and/or proprietary and 

intended solely for the named recipients.  Unauthorized use, copying, or distribution is prohibited. If you received this document in 

error, please notify Chris Pow Design by emailing us and delete the message without copying or disclosing it. Thank You.

chrispowdesign@gmail.com

www.chrispow.com


